Client

Five Seasons

Family Sports Clubs

n the late 1970’s, Bill Butler, the founder and CEO

of The Corporex Family of Companies, loved to play

tennis but found that his court options were very lim-
ited. He envisioned a better environment where he could
improve his skills, enhance friendships, build camaraderie,
and experience all of the amenities that surrounded what
should be a very social game. So, as is typical of this USA
Today Entrepreneur of the Year award win-
ner, Mr. Butler set out to build a better ex-
perience. His vision was to create a club
that was comfortable, family-oriented, and
one that improved the lives of its members
through the integration of sports, fitness,
wellness, and friendship. The end result
was Five Seasons Family Sports Clubs.

n

FIVE SEASONS

just a place to work out or play tennis. They are a place

to compete, train, exercise, connect, learn, relax, connect,
and enjoy the fruits of living well. Five Seasons delivers
on this promise by offering members a superior set of
amenities including eight indoor tennis courts, four outdoor
tennis courts, three state-of-the-art cardio and resistance
areas, indoor and outdoor pools that are unmatched, mul-
tiple group studios, and locker rooms
with country club ambiance. The staff,

however, is what sets Five Seasons
apart from other clubs. Five Seasons’
personal trainers are best-in-class with
five levels of specialists to meet every
need. The club’s tennis pros have
played collegiately or professionally and

FAMILY SPORTS CLUB

Five Seasons started with a single location

next to Thomas More College in Crestview

Hills, Kentucky. Today there are seven locations through-
out the Midwest, including Northbrook and Burr Ridge,
lllinois; Cincinnati, Dayton, and Westlake, Ohio; Crestview
Hills, Kentucky; and Indianapolis, Indiana. Collectively,
the clubs employ nearly 1,000 people and are an impor-
tant part of The Corporex Family of Companies.

Starting with a vision, Five Seasons is now a premier year-
round high-energy, high-touch sports club that focuses

on family leisure and entertainment, improving sports
performance, and maintaining overall health. The Five
Seasons Family Sports Clubs continue to offer more than

are ready to take each player’s game
to the next level. Massage therapists,
membership coordinators, and activity
directors round out the dedicated staff who provide ser-
vices at Five Seasons.

“Our goal is to deliver the best-in-class membership club,”
said Thomas Deere, Senior Vice President and Chief
Operating Officer of Five Seasons. “We cater to families
and individuals who value their time and want the best
experience surrounded not by a crowd but others like
themselves.”

For more information about Five Seasons visit www.
fiveseasonssportsclub.com

Impact Newsletter | Volume 12 | Issue 1 |F’age 4



